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INTRODUCTION
This guide is designed to help you apply the UnLtd 
Scotland brand correctly and consistently.

UnLtd Scotland’s mission is to 
reach out and unleash the energies 
of people who can transform the 
world in which they live. We call 
these people social entrepreneurs.

Our brand is the promise we make 
to these people, our partners and 
the other stakeholders who support 
us. It represents three key values 
that we have:

• Friendly- We are approachable, 
open and encouraging of 
everyone who engages with us

• Supportive- We use authoritative 
knowledge to help people realise 
their aspirations

• Simple- We aim to remove 
obstacles in peoples way caused 
by lack of resource or knowledge

When using the UnLtd Scotland 
brand, try to keep these values in 
mind.

This guide covers:

• How to use apply the UnLtd 
Scotland visual identity

• How to talk to people about 
UnLtd Scotland

• How to get support from the 
UnLtd Scotland team if you need 
it

There are three main rules that 
cover the use of the UnLtd Scotland 
brand:

• You must seek approval before 
applying the brand to new 
materials

• You must follow the brand guides 
included in the Logo Pack

• Use of the UnLtd Scotland brand, 
is not a licence to represent 
UnLtd Scotland in any other way
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THE LOGO

The figurehead of our brand is our logo. It embodies the elements of 
our brand that are used elsewhere. It must be applied consistently and 
meticulously to ensure that people have a clear idea of who we are.

The UnLtd Scotland Logo is made 
up of several key components:

• Our Name- UnLtd Scotland, which 
should always be written with an 
uppercase U, L and S

• Our Strapline- ‘for social 
entrepreneurs’ this is our mantra

• Our Star- Whether you see a star 
or a person, this icon represents 
the people we support

• Our Colour- We use orange, a lot, 
it makes us instantly recognisable

• Our Shape- Made from one 
point of our star, theses ‘lozenge’ 
shapes can be used to make a 
huge range of shapes patterns, 
creating a dynamic,  
flexible identity

Name Star

Colour
Shape
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POSITION

The UnLtd Scotland Logo should 
preferably appear at the top left of 
a document, with it’s ‘tail’ spanning 
the remaining area to the right.

‘for Social Entrepreneurs’ should 
appear in the bottom right of a 
document. Acting as a full stop.
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MINIMUM SIZE & ISOLATION

The UnLtd Scotland logo has been designed to be produced at a minimum 
size of 200px/35mm wide. As shown below.

To allow the logo appropriate room in all situations the following isolation 
guide applies.
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MISUSE & NAUGHTINESS

It is important that the appearance 
of the logo remains consistent. The 
logo should not be misinterpreted, 
modified or added to.

It should only be reproduced from 
the artwork provided.

To illustrate some of the more likely 
mistakes are shown.

In order from top to bottom:

• The logo is distorted
• The logo has been skewed
• The logo should not be overlaid
• The logo does not need a frame
• Do not adjust the logo colours
• The logo should not be outlined



99

Find Out More
url

COLOURS

UnLtd Scotland’s core colour is 
orange.

A palette of complementary colours 
has been developed, that can be 
used across other graphic elements.

These colours may also be combined using an Overlay or Multiply opacity 
setting to create various shades and combinations, shown below.

C1 M51 Y0 K0
Pantone 231 U
Web F4 99 C1

C12 M 90 Y 0 K 0
Pantone Rhodmine Red U

Web CB 36 94

C55 M 100 Y 0 K 15
Pantone 259 U
Web 66 33 66

C1 M12 Y16 K0
Pantone 4685 U
Web FC F9 CE
C1 M61 Y99 K0
Pantone158U
Web F8 98 38

C24 M90 Y100 K19
Pantone704 U
Web 99 33 33

C22 M4 Y4 K0
Pantone 552 U
Web D2 ED F3
C70 M15 Y0 K0
Pantone298 U
Web 33 99 CC

C90 M81 Y0 K0
Pantone2736 U
Web 36 37 95

C1 M61 Y99 K0
Pantone158U
Web F8 98 38
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LOGO COLOURS

The standard set of UnLtd Scotland 
logos are designed for production 
through CMYK or RGB settings. 
Occasionally it may be necessary 
to use a single colour version of the 
logo, three examples are shown on 
the right:

1. When the standard logo will 
lose legibility against a colourful 
background image.

2. In a limited colour print run 
for example screen prints onto 
coloured card.

3. Where replication in multiple 
colours will affect legibility, for 
example Photocopies.

1

2

3
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Find Out More
url

TYPOGRAPHY

Three core fonts are used with the UnLtd Scotland Brand:

GOTHAM BLACK [ALL CAPS]

Gotham Rounded [Book, Medium, Bold]

Archer Italic [Book]

When these fonts are not available, these equivalents may be used:

ARIAL BLACK [ALL CAPS]

Arial [Regular]



Brand & Promotion Guides12

APPLYING TYPOGRAPHY

When laying out a document, the 
following font cascades should be 
applied:

HEADINGS ARE SET 
IN GOTHAM BLACK
WITH UP TO TWO SIZES
Sub headings are set in Gotham Round 

In text headings are also set in Gotham Round

With a variation also set in Gotham Round

And finally for impact applications, again in Gotham Round

Body Copy is set in Gotham Round

Quotes and Notes are set in Archer Italic

Micro Copy is set in Gotham Round Bold
or in Book
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Find Out More
url

GRAPHICS

UnLtd Scotland has a flexible 
Graphics Palette, that can be 
used to develop a wide variety of 
illustration styles to match most 
campaigns.

The palette has been designed to 
have flexible scalable elements that 
can be shared with a design team, 
allowing them to create a consistent 
identity.

The focus of this palette is our 
‘lozenge shape’. Which is used as 
the basis for our graphics palette. 
The second element of this palette 
is created by overlaying these 
shapes in geometric patterns. 
By setting the shape opacity to 
‘multiply’ or ‘overlay’ new shapes 
can be formed.
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Infographics
Infographics should be kept clear 
and concise and use the palette 
sparingly. Orange should always be 
the key colour.

Patterns
The UnLtd Scotland brand lends 
itself to being used alongside 
simple geometric patterns. These 
patterns can act as background, or 
feature imagery.

Icons
A set of over 200 icons that fit 
with the UnLtd Scotland brand are 
available as part of the Brand Pack.

Dividers
We use dots and hairlines to divide 
content. Making it simple to see 
where things start and end.
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Find Out More
url

PHOTOGRAPHY

If there’s one word that describes 
the photography we use and 
commission, it’s ‘genuine’.

We’re dealing with real people who 
making a real difference across the 
UK. We never represent them in a 
sensationalist way or in a way that’s 
too posed, as this undermines the 
credibility of what they’re doing.

How our photographs should look
Our approach to the imagery 
we create is just the same as 
our approach to writing. We’re 
honest, encouraging and active. 
We deal with a huge variety of 
entrepreneurs, the thing that links 
them is their actions. We use our 
imagery to show them in a positive, 
active way, full of energy and 
creating change.

They are not heroes, but they are 
to be respected for the risks they 
take and we never represent them 
in a way that could be seen as 
demeaning.
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We have three ways we like to use 
photos:

To the Edges
The photo can go right to the edges 
of the page. The subject should be 
framed nicely within this layout, 
with the focus clearly on them or 
their action.

Framed images
We use framed images to embed 
them within other content. Our 
frames are simply a stroked line 
that wraps around the image in a 
colour from our core palette. This 
can be accompanied by a rounded 
corner if appropriate.
 

Overlaying
A more complex application of 
images is to use them with our 
graphic palette. The palette is 
designed to be used in an ‘overlay’ 
or ‘multiply’ state, which allows 
levels of transparency. When used 
correctly with images, this can form 
an integrated feel, though it should 
be used sparingly and mainly for 
featured content.

HOW OUR PHOTOGRAPHS SHOULD LOOK


